
	STAGE 1 – DESIRED RESULTS

	ESTABLISHED GOALS
	TRANSFER GOAL

	Students will:

Describe, analyse their peer group.

Critique strategies used in ads.

Stage a tableau.

Photograph and manipulate their image digitally.
	Student will become aware of their media-saturated environment by simulating an ad agency with intent to critique and satirize strategies used to target their age group.

	
	MEANING

	
	Enduring Understandings:
Students will understand …

U1 –  that advertising targets them as consumers.

U2 – 
the relationship of design and communication.

U3 – 
strategies used in creating brands.

U4 – 
that satire has a long history of social critique.
	Essential Questions:
Students will keep considering…

Q 1 –
 How do ubiquitous advertisements  impact personal identity?

Q2 – 
How do you read ads: gestures, stance, placement of text, Font, relationship of text to image?

Q3 –
What are the persistent stereotypes in relation to art historical images?

Q4 –
What rhetorical devices and design decisions make this an effective ad?

	
	ACQUISITION OF KNOWLEDGE & SKILLS

	
	Students will know…

· that identity is socially constructed, but they have control through critical, self-awareness 

· language to critique design as communication.

· how ad agencies work.
	Students will be skilled at…
· applying strategies to create original satiric advertisements.

· Using Photoshop or other image-manipulation software to create a believable, effective, ad. 


	STAGE 2 – EVIDENCE

	EVALUATIVE CRITERIA
	ASSESSMENT EVIDENCE
TRANSFER TASK

	Performance is judged in terms of:
· group work in creating a tableau image.
· individual design and effective communication. 

· believable, original constructed image.
	Students will need to show their learning by:

· constructing a 2-D ad that targets their age group, using theatrical tableau and image manipulation software such as Photoshop to add a slogan, background, product, color, and other compositional changes


