Unit Plan: Integration of Language Arts and Art
Logo and Story Boards

3 weeks/15 classes

Grade 7

Erin Field

G.R Davis Middle School

Overview:
The main focus of this unit is to integrate Language Arts with Art and CTS.  The topics that will be explored are designing logos, creating story boards and make use of technology to create an interesting and unique form of writing.  The emphasis of this unit is to motivate the students to think of logos and how they can create a piece of writing in relation to an image.  Students will be introduced to the idea of advertising. They will analyze and think critically about how advertisers try to sell a product using image and other sales tactics. Students will think expressively by creating a logo for a particular product.  This image will be the starting point for the projects to follow within the unit. Students will take their logo and create a story that explains how the logo came about. This story will be looked at as a way to entice an audience and how to make their product more appealing.  Students will take their story and recreate it using power point application as well as paint application on the computer, therefore utilizing technology. This will lead to a unique and fun form of writing that students will present to their classmates.  When the students are presenting their stories, they will be asked to do it in a fashion that is like they are trying to sell their product to myself and their classmates. In the end, students will silkscreen their actual logo onto a shirt and will have an everlasting representation of all their hard work.  

Rationale/Purpose:

This grade 7 unit is designed to integrate Language Arts with Art as well as with CTS.  The main purpose is to motivate students to write about an image they have created.  This image will then be based on advertisement, which is a topic we will be discussing in class.  Since logo’s tie directly into the field of advertisement, students will be using this logo and the idea or advertising to come up with a pitch.  At this age, students are clearly involved with consumer culture and brand names can be a major source of inspiration.  Here, the students will be able to come up with their own idea for a major brand name, which in turn can motivate them to write and talk about their choices.  This unit focuses on a lot of different elements that can appeal to the students’ interests.  Students will find this unit intriguing because it allows them to write about something that they have created, while getting them to think of how they are influenced through consumer culture.  

Technology plays a big role in this unit and it is a source of motivation for students at this age.  In stead of students just writing a story on paper, they will be able to explore different technical aspects in their writing.  Getting students motivated to write is the main purpose for this unit. Also, I want students to think of the elements of design while creating their logos. The idea that students will be creating something completely unique can be seen as a source of motivation for them. This unit is designed to have students critically think of what and why they are writing for, and in the end, the silk-screened shirts can be a reward for all of their hard work for coming up with their own distinctive ideas.   

Resources/Materials:

· Felts
· Paper
· Scissors 
· Computers 
· Paint Application
· Power Point Application
· Projector
· Shirts
· Paint
· Silk-screens
· Squeegees 
Language Arts Objectives:
General Outcome 1: Students will listen, speak, read, write, view and represent to explore thoughts, ideas, feelings and experiences.  
1.1 Discover and Explore

Express Ideas and develop understanding


1a. extend understanding of ideas and information by finding and exploring oral, print and other media texts on related topics and themes.

1.2 Clarify and Extend

Extend Understanding


1b. talk with others to elaborate ideas, and ask specific questions to seek helpful feedback.

General Outcome 2: Students will listen, speak, read, write, view and represent to comprehend and respond personally and critically to oral. Print and other media text.

2.1 Use Strategies and Cues

Use Prior Knowledge


2a. use expectations and preferences developed during previous experiences to select and read new texts with purpose.

2.2 Respond to Texts

Experience Various Texts


2b. organize interpretations of other media texts around two key ideas.  
Appreciate the Artistry of texts


2c. discusses how techniques such as colour, shape, composition are used to communicate meaning and enhance effects in media texts.  

2.3 Understand Forms, Elements and Techniques

Understand Techniques and Elements


2d. explain how sound and image work together to create effects in media texts.


2e. create a variety of oral, print and other media texts to explore ideas related to particular topics or themes.  

General Outcome 3: Students will listen, speak, read, write, view and represent to manage ideas and information.

3.1 Plan and Focus
Plan to Gather Information


3a. plan and organize data collection based on instructions, explanations and pre-established parameters.
3.3 Organize, Record and Evaluate

Organize Information


3b. produce oral, print and other media texts with well-developed and well-linked ideas and sections. 

3.4 Share and Review 

Share Ideas and Information


3c. communicate ideas and information in a variety of media texts, such as presentations.


3d. use appropriate visual, print and/or other media effectively to inform and engage the audience.  

General Outcome 4: Students will listen, speak, read, write, view and represent to enhance the clarity and artistry of communication.
4.1 Enhance and Improve 

Appraise Own and Others’ Work


4a. incorporate particular content features of effective texts into own oral, print and other media texts. 
Revise and Edit


4b. use paragraphs, appropriately, to organize narrative and expository texts. 
Enhance Legibility


4c. identify how the format of documents enhances the presentation of content. 
4.2 Attend to Conventions

Attend to Capitalization and punctuation 


4d. use periods and commas with quotation marks that indicate direct speech in own writing.


4e. use commas to separate phrases and clauses in own writing.

4.3 Present and Share

Enhance Presentation


4f. clarify and support ideas with details, visuals or media techniques.  
General Outcome 5: Students will listen, speak, read, write, view and represent to respect, support and collaborate with others

5.1 Respect Others and Strengthen Community 
Appreciate Diversity


5a. explain how differing perspectives and unique reactions expand understanding.  

5.2 Work Within a Group


5b. contribute ideas, knowledge and questions to establish an information base for research or investigation. 
Art Objectives:
Drawings
Record: Students will acquire a repertoire of approaches to record visual information


1a. Students will record single images

Communicate: Students will demonstrate technical competencies and express individual insights.


1b. Students will use expressiveness in their use of elements in the making of images (logos)
Compositions

Components: Students will develop competence with the components of images: media, techniques and design elements


1c. Students will experiment with techniques and media within complete compositions.
Encounters

Sources of Images: Students will identify similarities and differences in expression 


1d. Students will recognize the significance of the visual symbols within their logos. 

CTS Outcomes:

Category: Communicating, Inquiring, Decision Making and Problem Solving
C1: Students will access use and communicate information from a variety of technologies

Division 3: 

3a. Students will access and retrieve information through the electronic network


3b. Students will communicate in a persuasive and engaging manner through multimedia presentations.


Category: Foundational Operations. Knowledge and Concepts

F1: Students will demonstrate an understanding of the nature of technology
3c. Students will demonstrate an understanding that information can be transmitted through a variety of media.

P3: Students will communicate through multimedia

3d. Students will create multimedia presentations that incorporate meaningful graphics, audio, video and text gathered from remote sources.

F6: Students will demonstrate a basic understanding of the operating skills required in a variety of technologies.  


3e. Students will connect and use audio, video and digital equipment. 

F4: Students will become discerning consumers of mass media and electronic information
3f. Students will identify aspects of style in a presentation

3g. Students will understand the nature of various media and how they are consciously used to influence an audience.

Learning Activities:


This unit is full of different learning activities that will motivate students to think and write critically.  The students’ first exposure to the unit will be an introduction to logos in which there will be class discussion leading to students designing their own logos.  I will be bringing in different types of clothing that students will examine, which all bare some sort of brand name and logo.    
Students will be introduced to the concept of storyboards, which is where they will be writing about their logos.  There will be a demonstration that I have created in order to get the students understanding the composition of the storyboard.  

The students will also be introduced to power point and paint application through a hands on session.  I will be demonstrating how to use power point in relation to their already completed storyboards.  Students will have time to experience power point and to discover all its abilities.  Once students are finished their power point presentations, the students will be involved in a presentation of their stories.  Students will all experience each others stories as well as present their own.  

There will be lots of different issues raised in class, such as consumer culture and why people are inclined to buy brand names, which will spark classroom debate as well as questions.  
The unit will come to a close with the students actually silk-screening their logos onto shirts.  This will make the unit complete and students will be able to learn how to silk-screen shirts and will have a finished product. 

Evaluation:

Logo-10
Story board-10

Presentation-20
Effort-10
Day 1: Talk to students about my expectations and respect for other students’ ideas and work. Go over the unit with the students and discuss evaluation and attitude.  Begin the class by talking about how students are the main target of businesses and how advertisement is geared towards their interests.  Begin looking at brand names and why they are appealing to consumers. Students will get into groups and look at 2 specific advertisements.  They will critically look at the advertisements and answer questions about how the advertisers are trying to sell the product, what the product is, what aspects of color and design make it aesthetically pleasing, and what is the advertisement emphasizing?  Students will be asked to look for hidden sales tactics and how advertisements use other aspects of culture (such as sex, money etc…) to sell a product.  Students will then present their analysis to the rest of the class.

Day 2: Finish up students analysis of their advertisements.  Students will then be asked to choose a group to work with to create their product/logo.  After the students have chosen their group, explain that they will be making a logo that will accompany a product, which will later be silk-screened onto a shirt.  Explain how silk-screening works and explain elements of design that have to be used in order to create a t-shirt.  Then go over the idea of a slogan.  Talk about slogans and give examples (ex. McDonalds “I’m lovin’ it” Nike “just do it” etc…) Tell the students that their logo must have a slogan as well.  Students will then be told to think of themselves as owners of a company and to design their logo/slogan to appeal to the consumer.  Students will then get started on designing their logos.  
Day 3: Students will have this class to work on their logos.  The class will go to the computer lab to search the internet for ideas for what they want their logo to be.  Remind the students of the expectations and let them get to work.  Tell the students that when they have come up with an idea to come let me see it.  
Day 4: Students will take this class to come up with their finished products.  They will be asked to have their logo/slogan done on a blank sheet of white paper colored and ready to present.  
Day 5: Finish up logos and have the groups present their ideas to the rest of the class.  Get feedback sheets where students can write what appealed to them about the logo and what they thought made it an interesting idea (this will be a good beginning for the writing project that will come up next)  I will ask students about their choices and why they have chosen this specific logo/slogan.  This will get students thinking about their choices. 
Day 6: Read the Abercrombie and Fitch story as a class.  Discuss the elements in the story that relate to their product.  Then, students will be introduced to the concept of the storyboard and we will discuss how this idea will begin to create their final project.  Students will see an example of a storyboard and we will discuss how image is just as important as the writing.  Students will then get into their groups and start brainstorming a story to accompany their logo/product. If the students are not done their logo, they must finish it by the end of this class. 
Day 7: Students will work on their stories in the classroom.  They will be working on a rough copy that will turn into their power point presentation.  
Day 8: Students will be working on their stories again.

Day 9: Students will be working on the computers to start their stories on power point.  They will also be using Paint application to create the images that accompany their story.

Day 10: Students will be working on their power point presentations.

Day 11: Students will finish their power point presentations.  The students will also get a rubric for the presentations next day.

Day 12: Students will present their presentations.  Before they begin I will remind them of the expectations for their presentations, as well as the expectations for being good listeners.  

Day 13: Presentations continue…Remind the students to bring a shirt for next day in order to participate in the silk-screening activity.  
Day 14: Students will prepare for the silk screening.  They will be informed to each create their own template for their shirts
Day 15: Silk-screening class.  Students will be informed of what they must do in order to create a sufficient t-shirt.  Expectations will be explained and those who do not wish to participate will be asked to work on language arts worksheets. 
Lesson 1: Day 1
Subject: Language Arts

Time: 1 hour 15 minutes

Materials:

· Advertisements from magazines

Procedure:

Introduction:


Before starting the unit, I will discuss with the class my expectations of the unit.  I will discuss aspects such as respect for each other and respect within the small groups they will be working in.  Students will be reminded that everyone has input in the groups and that no one should put down another student’s ideas or perceptions.  Here, I will also explain the unit to the students.  I will discuss how the unit is about looking at advertisements and seeing how they appeal to consumers.  Students will discover that within this unit they will be analyzing advertisements and creating their own.  Students will understand that they are to create a logo that applies to a specific company and product.  They will be given the option to make this product clothing, sportswear, a drink, etc…The students will be informed of the importance of this logo, as it will apply to the rest of the unit in the form of a story as well as a presentation.  Evaluation will be discussed as well and students will know that they will be marked on logos/slogan, power point, presentation and attitude.  
Body:


I will then begin discussing brand names with the students.  We will discuss why brand names are so popular and what they are trying to do.  We will talk about different types of brand names and how they influence consumers into buying specific products. Before they begin to look at their advertisements we will (as a class) look at one specific advertisement and analyze how that company is trying to sell the product.  Students will then be placed in groups of 2 and will be handed out two specific advertisements.  Students will be asked to critically look at their advertisements and answer the following questions:
1. What is the product?

2. How are they trying to sell the product?

3. What aspects of color/design make it aesthetically pleasing?

4. What is the advertisement emphasizing?  Is it the actual product or something else that makes it attractive?

Students will be asked to look for hidden sales tactics that may be advertised along with the product.

Closure:


Students will answer the questions and then present their answers and ideas to the rest of the class.   

Lesson 2: Day 2

Subject: Language Arts
Time: 1 hour 15 minutes

Materials:
· Paper
· Felts
· Pencils
· Advertisements from magazines
· Computers
· www.tattoo-me.com
Procedure:

Introduction:


Students that did not present their answers to the magazine articles will present their answers and ideas to the rest of the class.  Once last days lesson is complete, students will be introduced to the idea of logos.  We will look at the logos on the advertisements from last class and look to see what logo represents which product. 

Body:


Students will be introduced to the concept of a slogan.  We will discuss that a slogan’s purpose is to attract the consumer through a catchy phrase.  I will ask the students if they can think of any slogans and why they find them attractive.  I will get them thinking by talking about some companies slogans, such as McDonald’s “I’m Lovin’ it” Nike’s “Just Do it” and others that they may come up with.  

I will then tell the students to think of themselves as owners of a company (ex the owners of Reeboks) and to design their logo/slogan to appeal to consumers.  If students are having a hard time grasping an idea, I will tell them to design a logo/slogan that would appeal to their own interests.  Students will then choose their groups and begin to design their logos.  Students will be allowed to go up to the computer lab to help find designs that they may want to use as their logo.  

Closure:


Students who have come up with an idea will be asked to report to me and explain their ideas.  The students will be told that they are expected to have their logo/slogan idea ready to work on next class.  

Lesson 3: Day 4

Subject: Language Arts

Time: 1 hour 15 minutes

Materials:

· Abercrombie and Fitch Story (33 Copies)

· Storyboard example

· Paper

· Felts

Procedure:

Introduction:


The students will now be introduced to the writing assignment that will accompany their logo. As a class we will read the Abercrombie and Fitch story to introduce the idea of writing about a chosen image.  After reading the story, I will ask the students distinctive questions about the story, such as what aspects of the story made it interesting? Intriguing? Appealing?  
Body:


After discussing the writing aspects of the story, I will then begin discussing imagery within their stories. I will ask them how the Abercrombie and Fitch story could have been more appealing with more visual aids. The imagery will tie into the concept of the storyboard and students will be introduced to an images ability to describe a story, rather than accompany it.  I will ask the students if they see the story as a good way to advertise a product and how it can appeal to a consumer’s interests.  

I will then ask the students to start thinking about how the logo they have designed can be turned into a story describing how they came up with their idea.  How can they make this story into something interesting that will appeal to a consumer while making the product have more of a purpose?  

I will then show an example on the board of how I want the rough draft of their story to look.  I will draw 8 squares on the board and will show that each box will represent one slide in their up coming power point presentation.  The expectations will be as follows:
1. Your story must consist of 8 different images in relation to your product.

2. You must create an opening page (The Story of…”your product name here”)

3. Each of the 8 slides must be accompanied by 1 paragraph (6 sentences, more if necessary) that tells a story of your product.

4. Your rough draft must include brief drawings of what your images will be on your power point and you must have the paragraphs done and edited by me.

Students will now work on their stories first and create a drawing for each of their paragraphs.  

Closure:


Students will clean up their work and can come and discuss any difficulties with me that they may be experiencing.  Remind students that their logo’s will be due next class.  
Lesson 5

Subject: Language Arts

Time: 1 hour 15 minutes

SLO: 5.1 Respect Others and Strengthen Community 

Appreciate Diversity

5a. explain how differing perspectives and unique reactions expand understanding.  

3.1 Plan and Focus

Plan to Gather Information

3a. plan and organize data collection based on instructions, explanations and pre-established parameters.

GLO: Student’s will discuss their choices leading up to their logos and will continue to work/edit their stories.  

Materials:

· Student’s logos 
· Student’s Stories
Procedure:

Introduction:


Students will get their logos handed back with the rubrics attached.  I will then talk to the students about how proud I am of their work and how everyone did a good job.  I will tell those who have not handed me in a logo that they have already lost .5 of a mark and this will continue if they are not handed into me.  I will then tell the students that they will be presenting their logos/slogans to the rest of the class and they must explain:

1. Why they chose their logo?

2. What they think makes it appealing to consumers?

3. What age group does their product appeal to?

4. How they think their logo/slogan would sell?  Would people be attracted to this product?  Why?

Body:


After each of the groups have presented, I will then talk to they students about their stories and my expectations that I had stated on the first day.  I will remind the students that it is a privilege to work with their friends in groups and that this is a serious unit.  I want the kids to understand that even though we are having fun, we still need to focus on the learning aspects as well.  I will then question the students what they think the purpose of this unit is? (To get them looking at advertisements and what types of imagery and words can make a person attracted to a particular product.  Also, to get students to write a story based on an image they have created, instead of writing a story first, and then illustrating it.  It’s all about getting ideas from images.)  Students will then have time to write/edit their stories.  

Closure:


Students will clean up and we will discuss what point each group is at in their work.  I will remind the students that next day will be the last day to work on their stories in class.  

Lesson 6

Subject: Language Arts

Time: 1 hour 15 minutes

SLO: General Outcome 1: Students will listen, speak, read, write, view and represent to explore thoughts, ideas, feelings and experiences.  
GLO:

Extend Understanding

1b. talk with others to elaborate ideas, and ask specific questions to seek helpful feedback.

Materials:

· Students stories
Procedure:

Introduction:


For today’s class the students will be working on their stories again.  I will begin the class by discussing how we do not have much time on the computers, so there will be another major component added to this unit.  I will state that we need (as consumers and as learners in this unit) to understand what it is that attracts us to products.  What is it that leads to us buying a product?  I will ask the students to answer the following questions:

1. What products are you most attracted to?  Why?

2. What is it that makes you so attracted to these products?

3. Why do you feel the need to buy something just because of a brand name that is placed on the product?

4. How do you think consumers target your age group?  What tactics do they use to entice you to buy what they are selling?

Once these questions have been answered and handed back in, I will inform the students that we will be taking these ideas that have been presented and will be using them in a unique way, but it is a surprise!!

I will then tell the students, those who are done their stories will get together with other finished groups to read their stories to each other.  Each group must visit two other groups and get feedback (on the feed back sheet provided.) This feedback will be the final step in refining their stories.


Those who are still working on their stories will go to the lab and finish up.  If they finish their stories, they will begin the peer edit/feedback step with the others.


The students who do not have anything (or barely anything written) will stay with me to get help.

Closure:


All the students will return to the class and we will discuss where everyone is at.  After I determine where the class is I will ask the students to critically think about what it is that makes advertising such a powerful thing.  I will make statements like “look what it can make us do!”  “It can take one page to make a person really think they want something” “It can really get someone to believe that it is absolutely necessary to have something they might not really need!”  I will then get the students to think (for 3 minutes) about something they have that they have bought because they thought they ABSOLUTLY needed it, but now believe it was a waste of money.  Once students have answered this, I will take in all stories that need to be edited. 
Lesson 7

Subject: Language Arts
Time: 1 hour 15 minutes

GLO: General Outcome 3: Students will listen, speak, read, write, view and represent to manage ideas and information.

SLO: Organize Information

3b. produce oral, print and other media texts with well-developed and well-linked ideas and sections. 

Experience Various Texts


2b. organize interpretations of other media texts around two key ideas.  

Appreciate the Artistry of texts


2c. discusses how techniques such as colour, shape, composition are used to communicate meaning and enhance effects in media texts.  

Materials
· Computers
· Student’s stories
Procedure:
Introduction:


Before we go up to the computer lab to work on stories, I will inform the students that this class time is very important due to our lack of time in the computer lab.  Students must be on task, or they will loose their privilege of working on the computers.  I will tell then that this means, no internet and no fooling around.  I will remind them that they know what they should be doing and how important this project is to their final grade in this unit.  I will state that we have lucked out, as we have the smart board from the grade 6 class and we will be able to do their presentations in our own classroom, which gives us one extra period in the computer labs.  However, this does not mean slacking off time, because that is still only giving them 3 and a half hours to get this done!
Body:


Before we head up to the computer lab, I will ask the students who can tell me the expectations for their stories.  The students will be re-informed that they must complete a power point presentation that includes 9 slides, 7 of which must be accompanied by one paragraph to go with their images.  I will tell the students that their images will be done in the paint application (which they already know) and can be cut and pasted to their power point presentation. Again, I will stress the importance of the images as well as the stories.  The images should be able to tell the story as well, not just the words.  Students will be informed that they must bring their rough draft up into the computer lab to work on.  ANYONE WHO IS CAUGHT ON THE INTERNET OR NOT ON TASK WILL LOSE ALL PRIVLAGES.  If a student isn’t on task, they will not be participating in this project and will then be asked to write a paper on the advantages and disadvantages of advertisement (like discussed in class before.)  We will then go up to the computer labs where students will work on their stories.  I will remind the students to save their work on their personal folder, not on the desktop. Once up in the computer lab, students will have the remainder of the class to work on their stories.
Closure:


I will ask the students to make sure they save their work and log off of their computers.  I will then get them to walk quietly back to class, where we will discuss where they are at in their projects and how they feel it is coming along.  

Lesson 8
Subject: Language Arts
Time: 1 hour 15 minutes

GLO: General Outcome 4: Students will listen, speak, read, write, view and represent to enhance the clarity and artistry of communication.
General Outcome 5: Students will listen, speak, read, write, view and represent to respect, support and collaborate with others

SLO: 3.3 Organize, Record and Evaluate

Organize Information


3b. produce oral, print and other media texts with well-developed and well-linked ideas and sections. 

4.3 Present and Share

Enhance Presentation


4f. clarify and support ideas with details, visuals or media techniques.  

Materials:

· Advertisement Handouts
Procedure:

Introduction:


Since we have been talking about advertisement so much in this unit, it is now time to talk about the pros and cons.  Today’s class will end in a debate, half the class will argue for the good parts of advertisement, while the other side will look at the negative aspects.  I will begin the class by handing out a sheet that looks at the aspects of advertisement.  As a class we will read the handout.  After we have read the article, I will then tell the students that we will be having a debate.  But first I will ask the students:
Body:


I will explain to the class that a debate is sort of like an argument.  There is one issue and two people talk to try and make their point seem like the right one.  So, here we will take the issues of advertisement and try to see who can get their point across the best.  I will divide the class into four groups, two of which will be focusing on the good points of advertisement, while the other side will look at the negative affects.  I will then tell the students that together, they must compile an argument that makes me want to believe what they say to be true.  The whole point of the debate is to make me feel strongly for their opinion.  Due to the large size of the class, the groups will be in 4, so, I will hear 4 arguments.  I will tell the students to make it like a speech.  I will ask what are the aspects of a speech that can make it effective.  (Charisma, Loud voice, humor etc…)  Students will then have the rest of the class to compile their arguments.  

The debate will be two people from each group coming up to face off about their views.  

I will then ask the students if all the directions are clear and if there are any problems.  I will send one group over to the lab, and the other half will stay in the class.  
Closure:


I will bring the class back together at about 10:00 and we will sit down and discuss what is expected for the next class.  I will tell the students that they must be prepared to make their argument.  I will be looking for whose speech can be the most interesting and that they need to think of how they can grab my attention better than the other groups!  Maybe they want to dress up for it, have costumes?  It’s all up to them!  
